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	Introduction to Business 
	Concepts
	Objectives
	Standards

	
	Students will understand the basic concepts of economics in relation to the individual and society.

Students will analyze the organization of a business.
Students will recognize management’s contribution to business success.
Students will identify fundamental marketing concepts.

Students will acquire a foundational knowledge of accounting to understand its nature and scope.


	This course is designed as an introductory overview of the Business, Marketing, and Management Career Field. Units of study include economic systems, forms of business ownership, management, marketing, and accounting. Career opportunities will also be explored.

Assess opportunity costs and trade-offs involved in making choices about how to use scarce economic resources.
Compare and contrast the basic features of different economic systems and government impact.
Analyze economic indicators and how they affect the business cycle.

Analyze the relationship between ethics and the law.
Identify and provide examples of the basic forms, as well as variations of, business ownership. 

Differentiate between the various types of businesses (e.g., producer, processor, manufacturer, intermediary, wholesaler, retailer, and service).

Examine the opportunities and risks of entrepreneurship.  

Analyze the management functions within the business environment (e.g., planning, organizing, leading/directing, staffing, and controlling).

Define and apply the elements of the marketing mix and identify the functions of marketing.

Analyze the interrelationship of the elements in the marketing mix.

Define and apply the components of the accounting equation.

Identify several types of financial records used by businesses.
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